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QUICKLY.
China files WTO complaint
against EU over tari�s on EVs

Beijing: China filed a complaint
with the WTO against EU
tari�s on Chinese electric
vehicles. The goal is to protect
the industry's development
rights. The EU imposed tari�s
of up to 37.6 per cent on EVs
made in China due to alleged
unfair subsidies. China insists
its support for the industry
complies with WTO rules. Both
sides have until November to
resolve the issue before the
tari�s become o�cial. PTI

I, S.ELUMALAI, (Aadhar No.
840883898849) S/o. Subramaniya
Naicker, aged about 49 Years, re-
siding at No.2/10, Ramalinga
Street, Santhi Nagar, Ramapuram,
Chennai−600089., Do hereby inform
to the general public that I have
lost the original land document
pertaining to my property regis-
tered in Document No. 122/1991 dat-
ed 21.01.1991 registered at Sub−
Registrar Office, Alandur. If any-
one finds the said document,
please contact me over a phone
No.9841481597 or at following resi-
dential address No.2/10, Ramalinga
Street, Santhi Nagar, Ramapuram,
Chennai−600089.

KODUNGAIYUR, INDEPENDENT Building,
G+2, 6 Portions & 2 Shops, Rental
Inc. 60K, 9445195726
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Chennai-based education
technology company Veranda
Learning Solutions Ltd had
pre-closed two loans worth
₹220 crore that were procured
from two large corporate
groups to fund two acquisi-
tions. While the transactions
happened in Q4 of last fiscal,
the payouts happened in April. 

There was a one-time pre-
closure cost of ₹9 crore during
the June quarter, said the
company’s Executive Director
and Chairman, Suresh
Kalpathi. 

The loan from Hinduja
group was used to finance JK
Shah Education’s acquisition
(₹338 crore for 76 per cent
stake) of about ₹100 crore in
October 2022. In September
2023, a loan was procured
from Piramal group of around
₹120 crore for chiefly the ac-
quisition of managed schools,

he told businessline. In the
June quarter, the company re-
ported a higher net loss of ₹25
crore as against ₹19 crore in
the corresponding quarter of
last year. This was on a 73 per
cent increase in revenue to
₹119 crore (₹69 crore). 

UPSKILLING

The higher net loss was due to
higher finance cost and depre-
ciation cost.

Finance cost for the quarter
stood at ₹30 crore. This in-
cludes ₹9 crore cash interest
paid on the Non-Convertible
Debentures (NCDs) issued,
and non-cash expenses of ₹13
crore pertaining to the un-
winding of acquisition-related
liabilities and accrued
premium on the NCDs issued. 

The finance cost was
mostly higher interest cost at
17.5 per cent to Barings PE for
acquisition-related financing.
This will be replaced by low
cost debt or closed from earn-
ings progressively, Suresh

said. The depreciation cost for
the quarter includes non-cash
expense of ₹13 crore arising
out of amortisation of intan-
gible assets pertaining to the
acquisitions completed, he ad-
ded. 

Founded in 2018 by the
Kalpathi AGS Group, Veranda
o�ers a bouquet of training
programmes for competitive
exams preparation, including
the State Public Service Com-

mission, Banking, Insurance,
Railways, Union Public Ser-
vice Commission, and CA, and
various professional skilling
and upskilling programmes.

In the June quarter, the
company achieved an EBITDA
of ₹28 crore, up significantly
from ₹5.64 crore reported in
the same quarter last year. 

The total number of stu-
dents trained by the Veranda
Group for Q1 FY25 stood at
1.13 lakh, says a release.

PARTNERSHIP EXPANSION

“This quarter’s performance
is a clear indication that our
focus on building sustainable
and profitable operations is
on the right track. We are
steadfast in our goal to
achieve a revenue target of
₹600 crore in FY25, a mile-
stone that reflects our com-
mitment to excellence and our
confidence in the sector’s po-
tential,” said Suresh. In FY24,
the company reported rev-
enue of ₹362 crore.

During the June quarter,
Veranda K-12 and Cambridge
expanded their partnership to
introduce educational pro-
grams in Eastern India. Ver-
anda XL Learning Solutions
and Sri Krishna Arts and Sci-
ence College in Coimbatore
signed an MoU to o�er a
B.Com course with the added
benefit of ACCA (Association
of Chartered Certified Ac-
countants) accreditation.

At the time of filing this re-
port, the company’s stock
price on the NSE was trading
at ₹291, up by 1.54 per cent.

TE Raja Simhan
Chennai

Suresh Kalpathi, Executive
Director and Chairman,
Veranda Learning Solutions
BIJOY GHOSH 

Veranda Learning pre-closes two loans worth ₹220 cr 

India has become the next big
bet for PepsiCo, Unilever and
other packaged goods giants
looking to fill the growth va-
cuum left by an uneven recov-
ery in China.

With India’s economy ex-
panding at the fastest pace
among major emerging mar-
kets, companies are trying to
serve its diverse palette by
launching new flavors and
size variants aimed at attract-
ing the country’s vast popula-
tion and untapped rural
market.

“While the last decade had
companies focused on selling
into China, the next decade is
about selling into India,” said
Brian Jacobsen, Chief Eco-
nomist at Annex Wealth
Management.

ECONOMIC TAILWINDS

“You have to go where the
demographic and economic
tailwinds are at your back.”

Major consumer goods
companies based in India, the
world’s most populous coun-
try, are expecting higher gov-
ernment spending, a better
monsoon season and a resur-
gence in private consumption
to help consumer spending
recover in the coming
quarters.

That is expected to boost
the combined market share of
the top five multinational
companies - Coca-Cola, P&G,
PepsiCo, Unilever and
Reckitt - to 20.53 per cent in
2023 from 19.27 per cent in
2022, mainly in the baby care,

consumer health, cosmetics,
beverage and household cat-
egories, according to re-
search firm GlobalData.
Their total market share in
China is forecast to shrink to
4.30 per cent in 2023 from
4.37 per cent in 2022, the data
showed.

“China went through a
long and extended Covid...
they even went through a
brief period of negative
growth, and after this, growth
has been very sluggish. In
comparison to that, the
growth rate in India hovering
around 4 per cent seems like a
healthy growth for total fast-
moving consumer goods,”
said K Ramakrishnan, Man-
aging Director, South Asia, at
Kantar’s Worldpanel Divi-
sion. Both the urban and rural
segments in India have seen
growth, but rural has fared a
little better, he said.

CHINA’S MUTED GROWTH

Consumer goods companies
have also been pumping
money into India with
launches like PepsiCo’s Kur-

kure Chaat Fills, Coca-Cola’s
packaging upgrades to in-
crease the shelf-life of its
products and Nestle’s plans
to introduce its premium cof-
fee brand Nespresso at year-
end. 

As a result, Coca-Cola’s
household penetration in In-
dia increased by 24 per cent
for the 12 months ended
June, PepsiCo’s by 12.7 per
cent, Nestle’s by 6.7 per cent
and Reckitt’s about 3.8 per
cent, data from Kantar
showed.

Mondelez International is
partnering with the Lotus
Bisco� cookie brand to sell its
products, and plans to launch
new Oreo pack sizes this
month. The company repor-
ted a mid-single-digit per-
centage growth in the chocol-
ate category in India in the
second quarter.

Coca-Cola also posted
double-digit volume growth
in India, while Unilever re-
corded sequential improve-
ment in the country. Pepsi-
Co’s Africa, Middle East and
South Asia region reported a
rise, with the company ex-
pecting India to be the “big
growth space” there.

The results contrast muted
volume growth in the region
last year for most of these
companies. On the flip side,
China has seen feeble
demand.

KitKat maker Nestle repor-
ted a fall in total sales in the
Greater China region in the
latest quarter and said overall
economic and consumer sen-
timent there was “clearly
weaker than expected”.

Reuters

IN FOCUS. Consumer goods
companies have been
pumping money into India
ISTOCKPHOTO

From PepsiCo to P&G, India is
next big growth bet as China lags

HCLTech’s arm HCLSoft-
ware plans to acquire 100 per
cent stake in France-based
software firm Zeenea SAS at
a valuation of €24 million, in
an e�ort to diversify its data
and analytics business
o�erings.

The all-cash deal is expec-
ted to be completed in
September 2024, according

to a regulatory filing by
HCLTech. HCLSoftware
Chief Product O�cer Kalyan
Kumar said the acquisition
will enable the firm to o�er a
unified data intelligence
solution that will power en-
terprises to discover, govern,
connect, manage and better
leverage data in their data
engineering and GenAI jour-
neys. “HCLSoftware Actian
Data Platform has seen
strong growth in Hybrid
Data Management and In-

tegration over the last few
years. By adding metadata
management, data catalogue
and governance capabilities,
the customers would be able
to consume these capabilit-
ies of the data platform,” the
filing said.

DATA DISCOVERY 

Founded in 2017, Paris-
headquartered Zeenea is a
software company, provid-
ing an intelligent data dis-
covery platform that sup-

ports metadata management
applications. It reported a
revenue of €2.6 million in
2023. 

“Zeenea’s data catalog and
governance capabilities will
extend our portfolio to o�er
a comprehensive, single-
vendor solution to meet all
the data needs of today’s data
driven enterprises,” said
Marc Potter, CEO Actian &
Portfolio General Manager
of HCLSoftware’s Data and
Analytics business.

Press Trust of India
New Delhi

HCLTech’s arm to acquire Zeenea for €24 m 

South India, which leads the
Indian food processing in-
dustry with the highest con-
centration of registered factor-
ies, has the potential to evolve
into a $200 billion export hub
for processed foods by 2030,
significantly boosting employ-
ment and the region’s eco-
nomy, according to industry
experts.

In FY24, India’s agricultural
exports, including processed
foods, amounted to $48.9 bil-
lion, with the share of pro-
cessed food exports rising to
25.6 per cent in FY22-23 from
13.7 per cent in FY14-15. How-
ever, India’s total agricultural
export basket represents just
over 2 per cent of global agri-
cultural trade.

“The food processing sector
in South India exemplifies the
Atmanirbhar Bharat initiat-
ive, relying entirely on locally
grown produce. From cultiva-
tion to processing and con-
sumption, every activity oc-
curs within the country.” 

KEY DRIVER 

“With targeted interventions,
the southern region could
emerge as a global leader in
processed food exports,” said
Ravichandran Pur-
ushothaman, Chairman of the
CII National Council for Cold
Chain and Agri Logistics and
President of Danfoss India.

He shared these insights

during a discussion with select
journalists on a report pre-
pared by Danfoss and CII, fo-
cusing on the potential of
Southern States in the food
processing sector.

Technology is highlighted as
a key driver for growth in the
food processing sector. 

The report emphasises the
importance of robotics and
data in modernising food pro-
cessing, including tracking de-
tails of what is grown, where,
and when — a critical gap the
government’s agricultural di-
gitisation strategy, with a
budget of ₹1,50,000 crore,
aims to address. 

Leveraging technology
presents an opportunity to re-
duce wastage and enhance
value addition. Many of India’s
agricultural commodities have
significant potential for value
addition. 

For example, despite fluctu-
ations in tomato prices, tech-
nology now allows for the pro-
duction of tomato puree that

maintains the flavour of fresh
tomatoes. As consumption
patterns shift, the demand for
such value-added products is
expected to grow.

The report also stresses the
need for supportive public
policies and the promotion of
start-up, particularly given the
labour challenges in the in-
dustry. 

Innovative technologies are
essential for improving e�-
ciency in food production. For
example, a Chennai-based
start-up uses vertical farming
with controlled atmosphere
techniques to produce straw-
berries. 

Currently, India imports
350 tonnes of strawberries
daily at prices ranging from
€20 to 40 per kilo, but this
start-up can produce them at a
much lower cost— €5 to 6 per
kilo.

INFRA GAPS

Labourers, who are often re-
luctant to work in traditional

farms, are more inclined to
work in controlled environ-
ments like vertical farms.

This not only provides a
more comfortable working en-
vironment but also uses tech-
nology to reduce wastage and
increase value capture. 

For instance, if bananas
from Theni could reach Delhi
in two days, farmers could
earn ₹40-80 per kilo. However,
the lack of reverse logistics—
such as empty trucks return-
ing without cargo—reduces
revenue potential.

The real challenge lies not
in funding but in addressing
infrastructure gaps, particu-
larly in reverse logistics. In-
dia’s fragmented supply chain
hinders the seamless move-
ment of products from pro-
duction centres to consump-
tion hubs. The lack of proper
logistics results in missed rev-
enue opportunities. 

Strengthening government
policies, skill development,
and technology adoption are
crucial for the growth of sec-
tors like dairy and fruit farm-
ing. 

The government should in-
centivise these activities and
collaborate closely with agri-
cultural universities. Pur-
ushothaman also emphasised
the need for greater awareness
of government subsidies. 

To better coordinate e�orts
across States, he suggested
that the food processing sec-
tor in Southern India could be-
nefit from an organisation
similar to the GST Council.

POWERHOUSE. Sector has potential to boost employment, region’s economy 

G Balachandar
Chennai

SHOWCASING SOUTH. P Rajeeve, Kerala Minister for Law,
Industries and Coir (third from left), with others at the inaugural
of the 15th edition of CII Foodpro 2024 in Chennai BIJOY GHOSH 

‘South can become $200-b export
hub for processed foods by 2030’

Jaishankar reaches
Maldives to reset ties

Malé: External A�airs Minister S
Jaishankar on Friday said, the
Maldives occupies an
important place in India’s vision
of ‘Neighbourhood First’ and
that he was looking forward to
“fruitful engagements” with
the leadership of the
archipelagic nation. He arrived
here on a three-day o�cial visit
to reset the bilateral ties with
the Maldives, the first high-level
trip from India after the
country's pro-China President
Mohamed Muizzu assumed
o�ce last year. PTI
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